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The chemical manufacturing in-
dustry in India ranks 6th in the 
world for the production of 

chemicals and contributes about 3% 
of global chemical sales. It comprises 
basic chemicals, agrochemicals, petro-
chemicals, fertilizers, dyes & interme-
diates, specialty chemicals and many 
more. The global demand for chemicals 
is expected to grow annually by about 
9% over the next five years. India has 
a surplus of small to big manufacturers 
for chemical products that are capable 
enough to meet the growing demand. 
So, having equipped with the supply, it 
is time to utilise online business tools 
and grow on a global scale. 

Today’s buyers are comfortable with 
going online to search for any product 
or company. They seek out information 
about the products, company websites, 
and articles talking about the company. 
The generation now demands easy and 
efficient ways of doing purchases and 
business. Increased transparency, easy 
availability of product information and 
easy mode of online transaction simpli-
fies the process of sales to a great extent 
and saves buyers a lot of time. For any 
customer to buy a chemical online the 
basic information of chemical struc-
ture, composition, CAS No and purity 
is required. When all of this informa-
tion is provided, customers can easily 
find the chemical they require and then 
buy it online. This is much different 
from consumer goods, where touch and 
feel of the product is preferred before 
buying it online.

Due to the above reasons, an on-
line presence has become mandatory 
for every small to big manufacturer 
or distributor in the chemical indus-
try. Online reach is very high, as com-

B2B e-commerce can help Indian chemical manufacturers 
get global

pared to the traditional model of sales, 
which involves personal interactions 
with customers. For the supplier, online 
business demands less investment and 
offers more profit. Suppliers face zero 
payment hassles as the transactions are 
done online via secured modes of pay-
ment.  

B2B Marketplace
The last five years have witnessed 

the development of a few B2B mar-
ketplaces that focus only on the online 
sales of chemicals. These e-commerce 
websites customise their platforms 
to suit the needs of chemical buyers. 
They have already invested in market-
ing of their website so that thousands 
of customers visit their website every 
day. The websites save a lot of time 
and effort for the customers in buying 
any chemical from a supplier placed 
anywhere across the world. They of-
fer cost-effective packages for sellers 
to list and sell their chemicals online 
on their website. The process requires 
less investment and basic digital 
knowledge to list and maintain their 
product inventory. Digital marketing 
tools and other options offered by such 
websites can be employed to increase 
brand awareness and reach more cus-
tomers across the world. This is easier 
than having one’s own e-commerce 
website, which requires significant 
investment, dedicated personnel and 
continual maintenance. Also, by list-
ing products on such marketplaces, the 
marketing cost can be greatly lowered 

and thus the sellers can offer competi-
tive pricing.

Logistics: A major challenge
Unlike consumer goods where logis-

tics is relatively easy, delivering chemi-
cals safely is a major challenge. Also, 
different countries have their own set 
of rules and regulations for importing 
chemicals. So, one must be aware of the 
customs applicable in all the countries 
and accordingly manage the customs 
and logistics for international orders. 
Usually hiring an agency to manage  
exports can simplify the process. 

Although India has the techno- 
logy resources to manufacture chemi-
cals, our share to the global chemical 
supply is just 3%. Selling online on 
e-commerce portals can greatly help 
to increase India’s contribution, and if 
done rightly, it can be the biggest move 
for Indian manufacturers to get global 
within less time and low budgets. 

About Biomall.in
Biomall is a B2B online e-com-

merce marketplace dedicated to labo-
ratory, life science and diagnostic 
products. It is India’s first e-commerce 
website which offers researchers and 
lab users’ laboratory products directly 
online using a secured payment gate-
way.

 
Biomall hosts 100,000+ products 

from 150+ brands across 100+ catego-
ries such as chemicals, lab equipment 
& consumables, microbiology, diag-
nostics, molecular biology, chromato- 
graphy, etc.
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